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Dedicated to our fallen comrade, Pete Schulz

We miss your knowledge, and we miss your information.

But most of all, we miss your dry wit and ready smile.

[Pete Schulz suffered a serious stroke in 2010 and is recovering.] 
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Foreword

From some of the earliest studies, researchers recognized the value of manufacturer’s

marks.  The same researchers rarely addressed the embossed  numbers – ubiquitous on 20th

century bottles and common on some bottle types as early as the 1870s.  Later researchers, by at

least the late 1970s, began recording letter and numerical codes, and some recognized date codes

and began exploring the meanings of other embossed numbers and letters.

The Bottle Research Group began exploring these embossed numbers early in its

existence.  We spent endless hours in e-mail and occasional telephone discussions about the

meanings of these codes.  We discovered that the codes contain a rich language used by the glass

manufacturers – codes that disclosed the order in which molds were used, factory designations,

model numbers, date codes, and some mysterious codes we have not yet cracked.

The beer dumps at Fort Stanton provided a perfect vehicle for addressing the embossed

numbers and letters on export beer bottles made between ca. 1880 and ca. 1896.  This study is

not meant to be definitive; it is an exploratory venture into the fascinating world of mold codes. 

The beginning.
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